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Issues faced by Japanese regional cities

2 Depopulationandagingof society:
896 municipalities are said to disappear by 204
2 City centers become deserted (the hollowiogt
of city centers)

LRE -




The population of 124million in 2020 will shift to
87 million in 2060, the rate of elderly people aged

65 and over will shift from 29% to 40%
1964 Tokyo

j stay of eight foreign tourists can make up for this
f decrease.
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Danger

Opportunity




Rapid growth of foreign tourists visiting Jape

2018: 31million 10.0%
e B 2017 28miillion 18.0%
2016: 24million 21.7%
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Mega sport events

Mega sport events such as Olympics and World Cups c:
a catalyst for tourism development successfully leverage

In terms of destination branding, infrastructure
development and other economic and social benefits

(UNWTO, 2019)
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Rapidlygrowing Sports tourism marke

- Theglobal sports tourism market size will grow
by USDG6,120billion during2019-2023

- The market will be accelerating growing at a
CAGR of over 36% dteethe rise In the

numberof sporting
events acrosthe INCREMENTAL GROWTH

world $6,120 bn

2023



Rugby World Cup 2019 with great
success

" More than400,000fans from overseas visit Japan
SoutheastAsian rugby fans also exist

Ticketssold over 90% in all matches

" Yokohama Stadium updates fan record (68,000 peopl:
Irishpub in Japansellsl.5 times more beer




The rise of the middle class in Asia

By2030, the middle class will be born twice In
Europeand six times in Asia compared to Nortl

America
" Increasechealth consciousness in Asia

contributesto the
developmentof
sportstourism
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Participating enterprises for public and
private partnership for expansion of sports
tourism demand
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Travel expenditure per person by number of visits to Japa
(2017) Tourism and leisure purposes




Utilizing Japan's worleclass natural resources

Outdoor sport tourism

ake advantage of natural
environments such as oceans,
mountains, rivers, and lakes that  Famases
exist in various places in Japan, ang SEsEs
enjoy tourism with activities that
allow you to experience physical
activities while enjoying the

unique to that region




